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The one issue consumers most

want companies to address:
ECONOMIC DEVELOPMENT 34%
I

ENVIRONMENT 21 9%

HUMAN RIGHTS 129%,

POVERTY & HUNGER 11%
—

EDUCATION 99,
[ |

HEALTH & DISEASE 8%
I

WATER 6%

Reference: A 2011 Cone/Echo CR Opportunity Study, most extensive study to date — 10,000 consumers in 10
countries including the US, Canada, Brazil, the UK, Germany, France, Russia, China, India & Japan (representing
just over half of the world’s population)
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When price and
quality are about
the same, 94% of
consumers are likely
to switch brands to
one associated with
a good cause:

5%

41%

SOMEWHAT
LIKELY

NOT VERY LIKELY 1 0/0 NOT AT ALL LIKELY
53%
VERY LIKELY

Reference: A 2011 Cone/Echo CR Opportunity Study, most extensive study to date — 10,000 consumers in 10
countries including the US, Canada, Brazil, the UK, Germany, France, Russia, China, India & Japan (representing
just over half of the world’s population)
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